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A Focus on
Effectiveness

* Envisionit constantly monitoring our media placements
and looking for opportunities and improvement
* Already a significant improvement in digital ad performance and
website traffic

Digital Ads MoM Website Metrics MoM  YoY

Impressions +69% Users +18% +139%

Clicks +52% Engaged Sessions +34% +109%

Spend +51% Destination Guide +163% +344%
Requests

Cost Per Click N/C




Precision and
Flexibility

* (Capitalized on our audiences who is seeking
alternative Spring Break plans with the unrest that is
happened in Mexico.

* Digital ads targeting people who have or were searching the
Puerto Vallarta area for vacations.

* Weather Triggering

* Three weeks ago, we added “winter escapee” messaging to
capitalize on snowy markets. Increasing our spend in New
York, Boston, Philadelphia.

* Billboards on I95 (NY/NJ) and 190 (Boston) highlighting the
real-time difference in temperature
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Firestone Grand Prix

Leveraging a marquee event for Visit

St. Pete Clearwater

Added welcome signage at PIE

Focused marketing on maximizing

exposure to the national and
international broadcast audience

Friday practices on FS’1

Saturday, the inaugural NASCAR Truck
series, on Fox 12-3pm

Sunday, the opening of the IndyCar
season, on Fox 12-3pm
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Firestone Grand Prix

Almost 3 million people saw the sun shiningin
St. Pete over the race weekend.

’FOX\ FOX Sports PRB

,,,,,,,,

(Fox) FOX Sports PR

h i 4 DFOXSportsPR

The Firestone Grand Prix of St. Petersburg
delivered 1.4 million viewers Sunday on FOX to
open the FOX INDYCAR season - even with last
year. #&

& 1,039,000 viewers watched Layne
Riggs win Saturday's inaugural

race from the streets
of St. Petersburg in a thrilling finish on
FOX! g

Now, on to Phoenix for the FOX Sports ‘Desert
Double’ as the NTT INDYCAR SERIES and the
NASCAR Cup Series take on Phoenix Raceway on
the same weekend!

YouTube

IndyCar: 328K views of the race and race highlights
NASCAR Trucks : 158K views of the race and race highlights
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Firestone Grand Prix

e Millions more on social media.

Organic:

* Views: 2,187,547 views

* Accountsreached: 29,279
* Engagements: 16,163

- G Firestone Grand Pr
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727 Society & Partner Collab Posts:
 Views: 227,991

 Engagements: 10,392 RO | S Potersburg, FL
Add comment... ¥ was a

Paid Ads:

* VisitSPC Landing Page Views : 26,642
* Impressions: 551,428 | |
e Reach: 304,552  Cave




Valspar PGA

Focused on pre-event content to
connect the tournament with

America’s Favorite Beaches
 Partnered with Ronde Barber, PGA Tour
player, Stephan Jager and golf personality,
Will Lowery
 Created a Sand Shot challenge, with a
difference.




Valspar Championship Sand Shot Challenge (full version)

* Full11 min episode on VisitSPC and
Valspar Tournament YouTube channels




Time for a Change



Evolution

* After more than a year with our Ampersand campaign and a new advertising
agency up to speed, it is time to evolve our message

* The Challenge

* Most Florida destinations are a “sea of sameness” depicted by interchangeable images of
sun and sand and happy people.
 Rather than presenting the the world with a postcard, we will show them a pulse.

* Ampersand was successful and stood out from the crowd, but the 50/50 split often
limited the message. Emotion and storytelling is hard to convey



Our Message

Every beach destination promises sunshine and memories made in the

sand, butin St. Pete-Clearwater, our promise stretches far beyond the
shoreline.

Yes, our white-sand beaches are world-class, but this is a place where
you can bask in so much more than sunshine.

Here, you can catch some rays and catch a show. Build a sandcastle

and sleep in a palace, lay out on white-sand beaches and dig into
world-class dining.

There is a unique cultural side to St. Pete-Clearwater






Targeting Our
Message

* With precise targeting we
can make sure our different
target audiences get
messaging and visuals that
are most relevant to them




ST. PETE
CLEARWATER

PEOPLE LOVE OUR
MUSEUMS JUST AS MUCH.




daKitchen & Wine

'PACK YOUR
SHADES
OUR CHEFS

WHITE-SAND
BEACHES AND
WOWS THEY’LL
REMEMBER.
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CLEARWATER

ST. PETE
) CLEARWATER @ ST. PETE



ST. PETE
CLEARWATER

Q@ The Dali Museum

MELT INTO
MORETHANA
BEACH CHAIR.
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BRING SUNSCREEN FOR
YOUR GAME FACE.

ST. PETE
CLEARWATER



......
L e nren

™

i Ao

O 90 Nete Banin

BUILD A
SAND CASTLE

AND SLEEP
INAPALACE

ST. PETE
CLEARWATER

& TheAthletic | & NFL  fas ScowaSonedsis Sumdens Fatiy NLOMS WLPGS MLDDA o e | Btabmve  Q

G Green Bay Packers

BRING SUNSCREEN FOR ,}g Choas ca your toam a Taenp and stay
YOURGAME FACE. T = S acsialduiiekosgnd
Qrtn $ < e

Giroon Bay Packers Scores & Schedsle

...........

.......












3]
’ILI :

£00W!
/¢/f/../—5.€ !

@ 17  CLIMAT: -
AC'T ;IJN
=

WORLDWIDE RACE ROUTE
CONNECTING CULTURES

15 HOST CITIES
5 CONTINENTs

_; 1‘*’}%&\ =

TREE b0 S = P



THE ROUTE 2027

W EUROPE

I AMAALA













	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23: 2027
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30

