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In the News 
 
Media Mentions
In March, we had 14 media mentions, with exposure through TV segments and digital and print articles highlighting our grant 
impact on Pinellas County artists and exhibitions at our gallery, including one that celebrated National Youth Art Month.

https://www.fox13news.com/news/creative-pinellas-celebrates-national-youth-art-month-special-exhibit
https://www.fox13news.com/news/creative-pinellas-celebrates-national-youth-art-month-special-exhibit
https://watermarkonline.com/2025/03/18/morean-center-for-clay-debuts-trans-clay-body-exhibit/
https://watermarkonline.com/2025/03/18/morean-center-for-clay-debuts-trans-clay-body-exhibit/
https://watermarkonline.com/2025/03/18/morean-center-for-clay-debuts-trans-clay-body-exhibit/
https://watermarkonline.com/2025/03/18/morean-center-for-clay-debuts-trans-clay-body-exhibit/


 
Instagram Metrics

● Gained 109 new followers, nearly double the previous month. Total Followers: 6,960
● On March 7, we posted a successful Stories run on a Friday, reaching 186 views by noon. This data will help shape a 

new once-a-month Stories run strategy.
● Our organic views have increased by 6.4%, indicating that our posts continue to reach our target audience without ad 

boosts.
● Overall Top Campaigns: Sean Daly Ft of Source of All Hair, iBOMS: iMAGiNE NATiON recap, Signal Boxes

 

 

Digital Engagement

Overall Top Campaigns in March



Digital Engagement
 
Facebook Metrics

● Watch time on our Reels continues to increase this month, skyrocketing with the Signal Box Artist Announcement, reaching 
a total watch time of over one hour.

● Our highest interaction rate was attributed to Reels, followed by multi-photo posts, and single photo posts. 
● Followers remained consistent at 9,244
● New followers increased nearly threefold from the previous month to 33

 

 
Top Interacted Post in March



Digital Engagement
Website

● In March, we received 10,000 active visitors. 
● The average engagement rate remained at 51%, 

with an increase of over 87% in users looking for events at Creative Pinellas.
● Organic search traffic during March had over 443K impressions and 6K clicks.
● Returning visitors: 14.2% of 10,103 total visitors, flat from the previous period.
● The engagement rate increased to 34% from the same time last year.

Email
● Last month, we had 42,333 sends
● Our open rate for March was 37%, with a 3% click-to-open rate
● We added 52 new contacts, bringing the total to over 8,633 contacts.

 

 

Email Overview Visitors by Channel Group



County Connections Spotlight
Creative Pinellas Celebrates National Youth Art Month with Pinellas County Schools and 
Clearwater Arts Alliance

 

 

Creative Pinellas continues its partnership with Pinellas County 
Schools and the Clearwater Arts Alliance to celebrate National 
Youth Art Month. This year’s K-8 exhibition, themed Visual 
Movement, ran March 1-30, showcasing student creativity from 
public, private, and charter schools.

“We want to celebrate the creativity and innovation that we see 
coming out of our Pinellas County Schools' art programs," said 
Clearwater Arts Alliance Creative Projects Director Betsy Adler.

FUN FACT: National Youth Art Month started in 1961.

https://www.fox13news.com/news/creative-pinellas-celebrates-national-youth-art-month-special-exhibit


Gallery Dashboard
Visitor Information just got a bit more visual. 

The Gallery is a front line to all of the data about our visitors. Through data form 
collection we have been able to present a more visual way to consume the visitor 
information collected. In March the Gallery Dashboard was enhanced to show top 
Zip Codes, Cities, States, Countries and more visiting the Gallery at Creative Pinellas. 



March Performance on Google Search

Trending searches continue to find 
creativepinellas.org for visitors. This means that 
creativepinellas.org is on the first page of searches. 

Visitors online find Creative Pinellas, 
engage in content, this enables future 
strategies of visitors becoming part of our 
online and in-person community.

Trending Content this Month
Try a trending March search and notice where 
creativepinellas.org appears.
cosi fan tutte meaning 
comcaac

https://www.google.com/search?q=cosi+fan+tutte+meaning&rlz=1C5CHFA_enUS973US976&oq=cosi+fan+tutte+meaning&gs_lcrp=EgZjaHJvbWUyCQgAEEUYORiABDIHCAEQABiABDIICAIQABgWGB4yCAgDEAAYFhgeMggIBBAAGBYYHjIICAUQABgWGB4yCAgGEAAYFhgeMggIBxAAGBYYHjINCAgQABiGAxiABBiKBTINCAkQABiGAxiABBiKBdIBBzc1NGowajSoAgCwAgE&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=%0D%0Acomcaac&sca_esv=4b2a9fe84d6be48a&rlz=1C5CHFA_enUS973US976&sxsrf=AHTn8zrIutPYtzyvq6sbH7TgtgNF9lfiAA%3A1744033488795&ei=0NbzZ-udMPOMwbkPl4e3gAc&ved=0ahUKEwjrxc2Eh8aMAxVzRjABHZfDDXAQ4dUDCBI&uact=5&oq=%0D%0Acomcaac&gs_lp=Egxnd3Mtd2l6LXNlcnAiCApjb21jYWFjMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMgoQABiwAxjWBBhHMg0QABiABBiwAxhDGIoFMg4QABiwAxjkAhjWBNgBATIOEAAYsAMY5AIY1gTYAQEyDhAAGLADGOQCGNYE2AEBMhYQLhiABBiwAxhDGNQCGMgDGIoF2AEBMhYQLhiABBiwAxhDGNQCGMgDGIoF2AEBSKEZUK0OWK0OcAV4AZABAJgBAKABAKoBALgBA8gBAPgBAvgBAZgCBaACLZgDAIgGAZAGDroGBggBEAEYCZIHATWgBwCyBwC4BwA&sclient=gws-wiz-serp


March Performance on Google Search
Trending Search also tells the story of what is happening in our community and 
how we can respond.

This month there was some saddening news, that artist, Rafael Rivera Rosa, passed away.  Content about Rafael was 
updated to acknowledge his passing and his legacy. 



March Performance on Google Search
Our most popular content for March.

In its fourth month Lodi Community Art Center is still at it with the most popular article on Creative Pinellas for helpful content 
regarding copyright law, followed by Creative Pinellas homepage, with social topics, theater and kiln temperature.  

https://lodiartcenter.org/


 



Grants Department
March 2025



Grant Dept. Activities Highlights
● Launched 2025 Art Camp Grant application, partnering with 15 Pinellas Arts 

Nonprofits
● Closed Art Camp Grants in 4 days due to demand
● Finalized & launched 2025 Lealman Murals application for 2 murals
● Worked with Pinellas County & Lealman CRA staff to approve 11 Signal Box 

artworks; moved forward with installation process preparation
● Submitted grant or contracting requests: PODS, United Way, AARP, Speer 

Foundation, FEMA
● Awarded PODS agreement for a mural and a United Way $40K grant
● Met with grants software provider for annual review of service
● Attended Natural & Cultural Resources working group meetings
● Completed booking of speakers and locations for Mind Your Business education 

series
● Met with Artists to provide technical assistance
● Commenced re-installation of damaged Lealman mural with Leo Gomez
● Met with an SPC Public Policy student for their class assignment interview
● Implemented review for better documentation of history of public art projects



Signal Box Artists 2025
● cheryl weber (jujmo) - 113th St and Walsingham #682
● Chris Van Vooren - Tampa Rd and Belcher Rd #133
● John Gascot - Haines and 28th St #882
● MAGNETIC SPACE BUBBLE - Nursery Rd & S Keene Rd #418
● Taylor Crosland - 49th St & 140th Ave #630
● Adela Salas - 131st St & 102nd Ave #809
● Kim Michelle Coakley - Lakeview Rd & S Lake Ave #402
● ChromaCreature - 28th St N and 54th Ave N #906
● Zoe Perez - 54th Ave @ Haines Road #907
● Michael James O'Connell - 62nd Ave @ Haines Rd #877
● Tania Torres - 49th St @ 58th Ave #5020 / #F20



Preview Samples of Signal Box Art 2025



Map of 28 Signal Box Artworks in Pinellas

● Blue = Pinellas Trail



$63K Art Camp Grants: 2025 Data - 1

Creative Pinellas 2025 Art Camp Grants
Arithmetic Mean per Individual Matched Grant $282
Median $260
Mode $260
Number Campers (Named) 202
Number Campers (est. of group subsidies) 21
Zip Codes Represented 38
Number Providers to be funded 14



$63K Art Camp Grants: 2025 Data - 2a



$63K Art Camp Grants: 2025 Data - 2b

● We looked at if any eligibility factors were more prevalent in 
different Zip Codes.

● The following are Zip Codes that had 10 or more Campers 
report any particular eligibility factor.

12 33712
Live in East Tarpon Springs, North Greenwood, Highpoint, Lealman Corridor, or South St. 
Petersburg

10 33713 Receive a free or reduced-cost school lunch
10 33713 Go to a Title 1 school as listed at https://www.pcsb.org/Page/10735
10 33711 Receive a free or reduced-cost school lunch



$63K Art Camp Grants: 2025 Data - 3



$63K Art Camp Grants: 2025 Data - 4a



$63K Art Camp Grants: 2025 Data - 4b

2025 All Zip Codes Map

● Yellow Markers = 5 or 
more Art Camp Grants

● Blue Markers = 4 or fewer 
Art Camp Grants



$63K Art Camp Grants: 2025 Data - 4c 

● We looked at if any Camp Providers were matching more 
prevalently to any Zip Codes.

● The following are Zip Codes that had 5 or more Campers 
match to any particular Camp Provider.

9 Morean Arts Center Summer Art Camp 33713
8 The Beach Art Center 33770
7 The Beach Art Center 33774
7 American Stage Theatre Company, Summer Camp 2025 33712
6 St Petersburg City Theatre 33710
6 Dunedin Fine Art Center Summer Art Academy 34698
5 DHHM I Aspire Creative Performing Art Summer Camp 33711



$63K Art Camp Grants: 2025 Data - 5a



$63K Art Camp Grants: 2025 Data - 5b 
● We looked at if any grades were matching more prevalently 

to any Camp Providers.
● The following are grades that had 5 or more Campers 

match to any particular Camp Provider.
8 Morean Arts Center Summer Art Camp 2nd
7 The Beach Art Center 3rd
6 Morean Arts Center Summer Art Camp 3rd
6 Morean Arts Center Summer Art Camp 5th
6 Morean Arts Center Summer Art Camp 6th
6 The Beach Art Center 5th
6 Dunedin Fine Art Center Summer Art Academy 5th
5 St Petersburg City Theatre 6th
5 St Petersburg City Theatre 8th
5 American Stage Theatre Company, Summer Camp 2025 6th


