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AMPERSAND

Launched campaign in key markets primarily in the Northeast
and Midwest
Billboards, TV, Digital & Radio p—
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NYC Subway One Liberty Plaza
Jan 7t - April TBD
Over 10 Million additional impressions
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What they're saying: "The '& in Sand & Kites & Coastal Delights’ is more than just a
symbol; it represents the essence of Treasure Island and Visit St. Pete Clearwater's theme:

We are more than a beach,” reads the press release.

e Theampersand conveys the idea that our island is a place where the beach connects to

so much more that makes our destination special,” it adds.
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Leveraging Elite Events to maximize exposure
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INDYCAR 101: TIRE RULES

CH TEAM IS ALLOTTED 5 SETS OF PRIMARY &
SETS OF ALTERNATE TIRES PER RACE WEEKEND

1
MCLAUGHLIN
g p 4 2 W
! . 14 \ ROSENQVIST
sTreTr e A X . 3 W

! (317 e ST.PETE ~ . ST.PETE it's my first Grond Prix
“ et qunmm,. ) cleas-aren, | O ARMSTRONG

WEPCoom

f

FERRUCCI
RAHAL

oTr

HERTA
NEWGARDEN «
DIXON




EVENTS

Leveraging Elite Events to maximize exposure
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SPONSORSHIPS
The Official Beaches of the Philadelphia Union

ST.PETE
CLEARWATER, FL
VisitspC com




SPONSORSHIPS

The Official Beaches of FC Cincinnati
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THE OFFICIAL BEACHES OF FC CINCINNATI

Latest Albums Matchday Events Training All Albums

FC Cincinnati Preseason Training: Clearwater, Florida
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SPONSORSHIPS

TV exposure through partnerships with Tampa Bay teams
« Digital board replacement for away broadcasts of Lightning games




SPONSORSHIPS

Capitalize on viral moments in addition to media assets
o 4/8/25 Zack Hample “Catch” >1.5M views on social in 24hrs

0:02/0:16 dx & Y3 L2

10



11

2025 WHAT’S NEXT

* Pre-planned Seasonal shift from NE/MW to South and Florida

* More focus on drive markets for the next few months
« Orlando, Miami, Jacksonville, Atlanta and Greater Tampa Bay

 Media Plan

 TV/Radio, Outdoor, Gas Stations
« Kaey initiatives

« Activations at events in Atlanta

« Leveraging the TB Rays media footprint via radio and TV-visible
signage

« Exploring other opportunities in the greater TB area
* Digital advertising continues nationally and internationally



HOTEL BOOKING ENGINE

ST.PETE
CLEARWATER,FL

Check-In Check-Out

Juno1,2025 ~* Juno07 2025

Hotel Highlights v Property Types v Areas v Amenities v Ratings

213 places to stay

DoubleTree Beach Resort by Hilton Hotel
Tampa Bay - North Redington Beach

Indian Shores - Redington | Hotel
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Hilton Clearwater Beach Resort & Spa
Clearwater | Hotel

oo L 1 1hle]

| TradeWinds Island Grand Beach Resort
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Show Sold Out

er night

325

total stay with fees: $2,207

VIEW & BOOK

er night

395

total stay with fees: $2.919
VIEW & BOOK

per niaht

Soft launched a booking engine on VisitSPC.com

Aggregation of promoted rates for hotels across the county
Free for hotels, no commissions
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HOTEL BOOKING ENGINE

* Allows us to create customized options for Elite Events
Sugar Sands, Reggae Rise Up etc.

ZI'::: &&&&& FL beaches thingstodo events planyour trip
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HOTEL BOOKING ENGINE

e Special promotions

« Stay 3 nights or more and get $100 to spend on activities in
destination
« 2 nights and get a $50 gift card

« Promotion runs Apr|I 2 May 19t for reservations through June 13t
STAY. SPLAY

...AND GET UP TO $100 TO SPEND!

/R

STAY PLAY

...AND GET UP TO $100 TO SPEND!

® Stay and Play in St. Pete-Clearwater

Book your getaway to beautiful St. Pete-Clearwater and get up to $100 on a digital gift
card to enjoy more of our sunny destination!
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