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AMPERSAND

Launched campaign in key markets primarily in the Northeast 
and Midwest

• Billboards, TV, Digital & Radio



NYC Subway One Liberty Plaza

Jan 7th – April TBD 

Over 10 Million additional impressions
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THE COMMUNITY&
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EVENTS

Leveraging Elite Events to maximize exposure
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EVENTS

Leveraging Elite Events to maximize exposure
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SPONSORSHIPS

The Official Beaches of the Philadelphia Union
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SPONSORSHIPS

The Official Beaches of FC Cincinnati
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SPONSORSHIPS

TV exposure through partnerships with Tampa Bay teams
• Digital board replacement for away broadcasts of Lightning games
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SPONSORSHIPS

Capitalize on viral moments in addition to media assets
• 4/8/25 Zack Hample “Catch” >1.5M views on social in 24hrs
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2025 WHAT’S NEXT

• Pre-planned Seasonal shift from NE/MW to South and Florida

• More focus on drive markets for the next few months
• Orlando, Miami, Jacksonville,  Atlanta and Greater Tampa Bay

• Media Plan
• TV/Radio, Outdoor, Gas Stations

• Key initiatives
• Activations at events in Atlanta

• Leveraging the TB Rays media footprint via radio and TV-visible 
signage

• Exploring other opportunities in the greater TB area 

• Digital advertising continues nationally and internationally
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HOTEL BOOKING ENGINE

• Soft launched a booking engine on VisitSPC.com

• Aggregation of promoted rates for hotels across the county
• Free for hotels, no commissions
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HOTEL BOOKING ENGINE

• Allows us to create customized options for Elite Events
• Sugar Sands, Reggae Rise Up etc.
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HOTEL BOOKING ENGINE

• Special promotions
• Stay 3 nights or more and get $100 to spend on activities in 

destination
• 2 nights and get a $50 gift card

• Promotion runs April 28th May 19th for reservations through June 1st 
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