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2022: Let’s Shine



2022: Let’s Shine

2024: Still Shining

OUR EVOLUTION



• 3 out of 4 people say “beach destination” is the next vacation they are 

most interested in taking 1

• 2024 Interest in a beach vacation - up 7 points vs 2023 2

• People saying they visited a museum, attended an event or did an 

outdoor recreation activity during their trip - up 10 points vs 2023 3

• Feelings associated with the destination

• “Entertained” +15 pts  “Energized” +14 pts 

Source: 1 Future Partners Brand Study July 2024 |  2 MMGY Portrait of American Travelers Spring 24 |  3 VisitSPC Visitor Survey

THE DATA



For years, we’ve prided ourselves on having America’s most beloved beaches and 

for many people, vacation is synonymous with the beach

This is all still true, but our destination is evolving 

New hotels, restaurants, arts and experiences are infusing the area with energy and 

furthering our status as a world-class destination

Visitors tell us they are increasingly going to the beach and enjoying other 

experiences like dining, shopping, museums, events and getting out into nature

And while many travelers still come to St. Pete-Clearwater to feel relaxed, 

increasingly more visitors are saying they want to feel energized and entertained

Source: 1 Future Partners Brand Study July 2024 |  2 MMGY Portrait of American Travelers Spring 24 |  3 VisitSPC Visitor Survey

THE THINKING



St.Pete-Clearwater is much more than sand and sea

We will demonstrate that a vacation at America’s Favorite Beaches 

means incredible beaches, calm waters, sunny weather & so much more.

STRATEGY



As home to America’s Favorite Beaches, St. Pete-Clearwater boasts 35 miles of 

sugar-white sand with clear, calm Gulf water. 

Most destinations, were they so blessed, would likely talk about nothing else. 

St. Pete-Clearwater is not most destinations. 

It is local fish shacks & world-class restaurants. 

It’s 500 murals & unparalleled museums. Legendary hotels & laid-back resorts. 

IndyCar racing & serene nature preserves. Idyllic days & electric nights. 

In St. Pete-Clearwater, find just what you’re looking for… & then some.

CREATIVE STATEMENT



PLATFORMS

CREATIVE



• Focus on time periods of known 

travel planning to the 

destination

• Cable: Partner with the top-

rated stations in key markets

• CTV: audience targeting – focus 

on person vs. programming

• Priority on premium streaming 

platforms like Netflix, Hulu, 

Prime Video, and Peacock

MULTI-PLATFORM TV







• Digital Billboards Placements will align with all 

markets and timing of broadcast media

• OOH Placements Include Exposed Mobile 

Retargeting 

OUT OF HOME











&BOLD
BIG



NYC Subway “Domination” | Jan 5 – Feb 9

One Liberty Plaza - Cortland St/Fulton St



Downtown Philadelphia “Spectacular”

8th & Market St | Jan 13 – Feb 9



• Print still plays an important role in the marketing mix.

• Travel & Lifestyle focused national publications

PRINT











• Custom editorial content series developed with individual writers

• Premium fixed position placement in each issue and additional digital presence

CITY MAGAZINES





MULTI-PLATFORM AUDIO

• Broadcast Radio

• High indexing formats/stations

• Focus on time periods of known travel to 

the destination in key markets

• Streaming

• Audience targeting – focus on person vs. 

station

• Pandora Dynamic Audio Ads

• Dynamically generated using triggers 

such as location, weather, time of day, 

to deliver uniquely relevant message 

to each user

• Podcasts

• Programmatic across – Apple Podcasts, 

Pandora, Spotify, TuneIn, iHeart, etc



• Formats Include:

• In-feed video ads

• Native ads matching the style of publisher website

• Standard HTML5 banners

• High impact display units

• Targeting is a mix of:

• Behavioral, contextual, first-party retargeting, and 

site direct with premium publishers like Tripadvisor, 

Dotdash Meredith, and Conde Nast

• Always-on

• Destination deal tiles featuring a Hopper-funded 

deal to drive bookings

DIGITAL DISPLAY, NATIVE & VIDEO
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