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Rooster. Monthly activity.

Account management, activity and planning.

Activity Description
Bi-weekly planning calls Rooster took part in bi-weekly planning calls.
Bi-weekly PR calls Rooster took part in bi-weekly PR calls with all agencies.

Rooster shared monthly report, stock report, and updated Coverage Book with all

Monthly report, stock report and Coverage Book VSPC coverage.

Brand USA call Monthly call.

Rooster confinues to liaise with mailing house regarding current stock and shipment

BH&P mailing house to Sweden for Swansons fravel show.

Continue to record all Tour Operator activity including face to face meetings, calls

Tour Operafor database and campaigns on SimpleView.

Rooster confinues to update and review the document to ensure all opportunities are

Markefing and PR planning document explored, evaluated and actfioned.

Rooster aftended networking B2B show in Denmark, creating further relationships in

USA Travel Show Denmark, B2B the Scandinavian market. Please find report here

Rooster managed and attended media networking event in London, meeting with

MM UK 2023 over 40 journalists and further developing relationships and story leads.



https://atlanticlink.net/wp-content/uploads/2023/03/1.-usa-travel-show-23.03-market-update-online-version.pdf

Rooster.

Monthly activity.

Account management, activity and planning.

Activity

Description

Norse Aflantic Airways Call

Rooster joined virtual call with Christina, Phillip & Gemma. Discussed new London-
Orlando route and future joint ventures.

Escapism Ad

Rooster evaluated and progressed with one-page ad placement in fop UK travel
magazine, Escapism.

New VSPC stock

Rooster paid for and order updated/new VSPC stock for our UK storage.

Economic Development Overseas visit to London

Rooster joined a call to discuss frip, we have sourced and booked lunch for the
delegation on Friday 14. Rooster will be present at the lunch.

Call with Visit Florida

Updating us on UK sales mission/roadshow

Red Tide Monitoring

Rooster monitored coverage in the UK regarding latest red tide bloom in the
destination and flagged any relevant pieces.




Rooster. Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

Rooster evaluated the Icelolly campaign which came about after meeting at WTM and recommended
VSPC should proceed. The campaign runs from 1 March to 31 March 2023. We've opted for the $10k
gold package which includes:

*  Microsite: A full destination content page within the Florida content site.

* Email insert banner: 2 x full send

* Solus TSM email: 1 x full send to include deals

» Social PPC: Facebook targeting campaign

* App Push: Deal promoted to the full audience

» Homepage takeover: x 3 days

» Deals: Publishing feam to source min 2 deals to drive bookings to destination

This does not include the incremental coverage we'll benefit from with Visit Florida

Icelolly Campaign/Visit Florida

Status: Campaign Live. Joint campaign with Brand USA, using Brand USA’s budget. Ongoing
correspondence with Brand USA & Icelolly.

Campaign was recommended by Rooster as part of this years Brand USA marketing promotions. We
feed in with recommendations to ensure that the executions and content are relevant to the UK market
Brand USA/Winter Campaign and will spark interest and bookings. Launching week of 16 January 2023 ends 318 March.

Status: All assets have been received. Rooster will monitor the activity.




Rooster.

Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

The destination will be the solus holiday competition provider over a 6-month campaign in conjunction with WwW
(Weight Watches) and Thomas Cook. VSPC will provide the hotel, transfers, and a couple of aftractions, Thomas
Cook will cover the flights.

The mechanics is a membership incentive, “invite a friend” scheme. The incentive will be for members to win o
holiday for 2, the winner will be the member who has signed up the greatest number of friends. The campaign
would run from mid-end of July, through to December, with a big comms pushes fromm WW throughout the
period (every 2 months) as well as always on activity.

Channels involved in each push include:

CRM -180,300 email opt-ed in members

Organic social - 170K

In-app push noftifications & tiles - all members have the app
Workshops - including members that attend workshops

Thomas Cook/ WW

Af the end of the campaign a ‘special price holiday to St. Pete/Clearwater’ will be sent to all those that opt in fo
receive information from Thomas Cook.

Status: Rooster is in contact with competition winner. Thomas Cook confirmed a post-campaign email will be
sent out fo those who enfered.
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Fest (27 Feb-1

Activity Description
VSPC took part in this yearly training opportunity which included:
Darryl presented an LGBTQ+ masterclass, which was one of five masterclasses (and Q&A'’s)
o Total views: 120
Daisy delivered a dedicated training presentation and live Q&A to all agent gusets at the afternoon agent training
session (15 mins) — can be found in Florida hub.
o Total views: 76
o Feedback: ‘I saw you on Florida Fest yesterday Daisy, well done, great knowledge of SPC &)” - Stuart, Icelolly.
o Feedback: “Thank you so much, such an informative presentation.”
Inclusions:
Dedicated partner zone to showcase your videos and up to 10 pieces of marketing collateral
o . Partner bio, video and preferred URLs listed on the dedicated TTG Florida Fest event website
TTG/Visit Florida

Inclusion within a multi-channel marketing campaign shared across all TTG digital, print and social advertising channels
Masterclasses and training sessions will be hosted for 12 months (min) on the TTG VISIT FLORIDA Hub

Status: Have attached wrap-up report to email. UK agent attendee contact information was captured and shared with
Rooster. °

%3 TTG Florida Fest 2023: Agent training with Visit St Pete/Clearwater

ST.PETE
CLEARWATER
FLORIDA



https://www.ttgmedia.com/tv/ttg-florida-fest-2023-agent-training-with-visit-st-peteclearwater-39006
http://click.email-visitflorida.org/?qs=2941456e864a8038aeab5e9ed7f6c948bae7fca3123ec0de52f092439adeace5ad27911606375f6ac80b7de433a905197c098e64f9b7c9da

Rooster.

Consumer & Trade engagement opportunities.

Monthly activity.

Activity

Description

(4 March)

Swanson’s USA Travel Show

Rooster had confirmed position at event, with
ongoing liaison with Anders. Rooster attended this
consumer USA focused event in Sweden. While also
aftending an exhibitor, networking welcome dinner
the night before event.

With a great turn out of approximately 810 visitors

Status: Please find full post event report attached.




Rooster.

Monthly activity.

Consumer & Trade engagement opportunities.

Activity

Description

Ocean Holidays

Rooster has secured a month campaign with Ocean (Florida) Holidays. Showcasing all that VSPC has to offer as
well as promoting the ease of twining the destination. The campaign includes:

Social Media - organic posts 1,000 reach (consumer)

Ocean Florida website - offers/promotions 35,000 impressions (consumer)

Solus e-newsletter — 200,000 reach (consumer) Blog - 5,000 reach (consumer)

Social Media - Facebook 800 reach (Trade) and Email - Offer lead 600 reach (Trade)

Status: Campaign is live. Awaiting for amended invoice, agent training dates have been confirmed.

Camp Bestival, Shropshire

In August (17-20), Rooster will be participating in a consumer activation in the UK. We will host a Visit St
Pete/Clearwater activation stand to engage festival goers and spread the word of the destination.

All information on festival has been sent to client. Rooster are in confinuous communication with Live Nation.

Status: Position in festival has been confirmed, awaiting amended contract from Live Nation. Staff
accommodation has been confirmed. Moving forward with all planning of event.

Selling Travel, Trade event
(17-18 April)

Rooster has signed up to fravel agent event in London (17" April) and Manchester (18™ April). The event is for US

destinations only and will consist of networking, agent speed training to ensure all participants are exposed to the
VSPC and its offerings.

Status: Participation confirmed. Continuing fo make any necessary arrangements.




Rooster. Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

To reward and recognise our closest trade partners who keep business driving to the destination, we
are hosting a group trade FAM trip for June 2023. See invited attendees below:

»  British Airways Holidays

*  Thomas Cook

« Trailfinders

» Charitable Travel (Lizzi Trimble)
« Virgin Holidays

« Swanson’s Travel

« Travel Weekly, Clare Vooght (tbc)
* Rooster lead

Group Trade Fam (14-18 June
2023)

2 nights will be spent in St. Pete at the Postcard Inn (confirmed), and 2 nights spent in Clearwater (tbc).

Status: Continue making all arrangements for trip. Liaising with Rose & various partners for Clearwater
hotel stay. Emailed Marc James, British Airways to discuss discounted flights for group. To review rough
trip itinerary and send to Rose.




Rooster. Monthly activity.

Newsletters.

Activity Description

'‘Book your Summer Holiday to St. Pete/Clearwater herel” Shared with a
Consumer database database of 15,260 with an open rate of 20.2%
Forwarded tour op discount newsletter inclusion to British Airways Holidays.

Trade database ‘New Hotels in St. Pete/Clearwater for 2023’ Shared with a database of 374.
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We are pr.

Coverage highlights.

View the CoverageBook here.
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The soft, white sand of St Petersburg and Clearwater beaches. Picture courtesy of
VisitStPeteClearwater.com
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https://roosterpr.coveragebook.com/b/faecfe5b2683526e

Rooster.

We are pr.

Monthly coverage.

View the CoverageBook here.

Date Publication Reach (MUU/circ) Headline / link
03.01.23 Wiltshire Living 21,000 Florida Gem (PDF)
03.01.23 Oxfordshire Living 21,000 Florida Gem (PDF)
03.02.23 Wanderlust Chloe 55,000 17 Cool and Unigue Hotels in Florida
03.03.23 Mid Wales Journal 2,814 Leaving theme parks behind for fun at top Floridian beach (PDF)
03.03.23 South Shropshire Journal 6,564 Leaving theme parks behind for fun at top Floridian beach (PDF)
03.11.23 The Sun 1,611,464 The Tampa Bay City Rollers (PDF)
03.12.23 Daily Star on Sunday 88,434 Deals of the Week (PDF)



https://roosterpr.coveragebook.com/b/faecfe5b2683526e
https://www.wanderlustchloe.com/unique-hotels-in-florida/

Rooster.

We are pr.

Monthly coverage.

View the CoverageBook here.

Date Publication Reach (MUU/circ) Headline / link
03.12.23 Sunday Mirror 208,794 Deals of the Week (PDF)
03.12.23 Sunday Express 153,377 Deals of the Week (PDF)
03.12.23 Sunday Mirror (Ireland) 14,699 Deals of the Week (PDF)
03.16.23 Twin Perspectives 15,200 13 Fun Things to do in St. Pete, Florida (2023)
03.18.23 The Sun (Ireland) 47,301 The Tampa Bay City Rollers (PDF)
03.28.23 Independent Ireland 15,300,00 Beaches, brewpubs, wildlife - Florida without the theme parks
03.30.23 Wanderlust 567,000 7 art galleries that are a work of art themselves



https://roosterpr.coveragebook.com/b/faecfe5b2683526e
https://twinperspectives.co.uk/best-things-to-do-st-pete-florida/
https://www.independent.ie/life/travel/beaches-brewpubs-wildlife-florida-without-the-theme-parks-42403176.html
https://www.wanderlust.co.uk/content/worlds-most-amazing-art-galleries/

Rooster.

Monthly activity.

Media materials and liaison.

Activity Description

Rooster pitched specific angles of the destination to various travel, trade and
consumer media including, Wanderlust, The Independent, Daily Mirror,
Daily Express, The Sun and various freelancers.

Rooster had one media meeting: Sam Bradley (Freelance).

Proactive pitching /

. . Rooster attended IMM UK media networking event (13-14-Mar) attended by
media meetings

top fravel editors and freelancers.

Rooster liaised with travel trade feature writers on current and upcoming
features.

Status: Ongoing.

Rooster draffed and shared latest New & Now with media at IMM UK and in
Press release: New & follow-up.
Now in SPC

Status: Ongoing.

Rooster researched and drafted next release on Festivals in SPC. Release to
Press release: Festivals in | be shared for approval in April.

SPC
Status: Ongoing




Rooster.

Monthly activity.

Media and influencer trips.

Activity Description

Rooster continues press trip outreach and liaison, for both individual

Press trip oufreach and group frips.

Status: Ongoing.

Rooster secured partner hotels and began inviting media for group
press frip in May.

Group press frip: May 2023
Status: Ongoing - 4 media confirmed, awaiting confirmation on final
attendee. Rooster to book flights in April.

Rooster liaised with Edaein O'Connell from Metro.co.uk and Irish
Press trip: Metro & Irish Sunday Sunday Independent following press trip in September.

Independent
Status: Complete — all coverage now secured.

Rooster ligised with Victoria Pollitt from Family Holiday Guide and

Press trip: Pollitt Family Express & Star following press trip in October.

Status: Complete - all coverage now secured.




Rooster.

Monthly activity.

Media and influencer trips.

Activity Description

Rooster liaised with Amanda O'Brien on trip in May around IPW (in

Press trip: Boutique Adventurer collaboration with Visit Tampa Bay). Flights have been booked.

Status: Ongoing - itinerary to be drafted.

Rooster liaised with Visit Florida team and Gemma Bird on trip in May,

Influencer trip: Money Mum in collaboration with icelolly.com campaign.

Status: Ongoing — hotel choice to be confirmed and booked.

Rooster had a call with influencer Reena Simon on possible visit in

- : October 2023. Conversations ongoing with Visit Florida feam.
Influencer trip: Reena Simon

Status: Ongoing — awaiting next steps from Visit Florida team.

Rooster continued to liaise with attendees on any outstanding

Virgin Atlantic trip coverage
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