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Monthly activity.

Account management, activity and planning.

Activity Description

Bi-weekly planning calls Rooster took part in bi-weekly planning calls.

Rooster shared monthly report, stock report, and updated Coverage Book with all

Monthly report, stock report and Coverage Book VSPC coverage.

Brand USA call Rooster participated in monthly planning call.

Rooster continues to liaise with mailing house regarding current stock. Updated key

BH&P mailing house selling points document.

Tour Operator database Continue to record all Tour Operator activity including face to face meetings, calls
and campaigns on SimpleView.

Rooster confinues to update and review the document to ensure all opportunities

Marketing and PR planning document are explored, evaluated and actioned.

Rooster has started conversations with Tampa, Kissimmee and Central Florida for @

Sales Mission Scotland/England roadshow of frainings and dinners in Spring 2023.

Call with Tour America Ireland Introductory call with Veronica from Tour America Ireland. Discussed future online
training sessions and marketing opportunities for later this year.

Trade memberships Renewed membership of Discover America Sweden and Denmark 2022
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Consumer & Trade engagement opportunities.

Monthly activity.

Activity Description

2 virtual training sessions for 21 Ocean Holiday agents. Informed agents of sales incentive - to
Ocean Holidays Trainings win a place on a VSPC trade FAM trip this autumn. We sent each agent a Visit St.
Pete/Clearwater goody bag.

Andrew Pickering, Head of Partnerships, who was on the Pre-Huddle fam, invited six Florida
DMO’s to be part of their Florida Campaign in partnership with Visit Florida. The campaign
aimed at both couples and families showcasing cuisine, entertainment and beaches, nature and
Thomas Cook/Florida wildlife, and accessibility. The campaign will run for 3 months with VSPC having exposure
Campaign throughout as well as a dedicated 4 week run. The campaign will run across social, Thomas
Cook’s booking platform and email engagement. Rooster provided copy and assets.

Status: Awaiting full report

Melissa Tilling - CEO, has sent through a proposal following our meeting at Florida Huddle. A
follow up meeting took place during Unite USA in March . Proposal has been submitted to Rose
Charitable Travel and agreed fo move forward

Status: Meeting scheduled at IPW to talk through positioning, timings and assets required.
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Consumer & Trade engagement opportunities.

Monthly activity.

Activity Description

Sailing event for UK Tour Operators on Thursday 12 May as a thank you for the year.
Event details & inclusions of budget $2,600. Networking opportunities with product/decision-

Visit Florida / Summer makers that aren’t assigned to your boat at the dinner the night before and during the lunch the
Appreciation Event & Media next day. Rooster reviewed Mackenzie’s media mission pitch document.
Mission

Status: Attended the trade event over the two days. Excellent networking event with key supplies
both established and new.

British Airways approached us fo be part of a one-month campaign that will run in June and
combines with their June sale. The campaign will target the annual adventures and price
conscious parents. The media partner we have recommended that VSPC is part of is The Sun
(Florida'is a firm favourite amongst its readership). It reaches on average 2.3M price conscious
BA/Visit Florida Partnership parents every month (highest of any news brand) and circa 2.2M annual adventures. The
campaign in print and digital will feature a mixture of native articles, travel takeovers and high
impact display.

Status: Confirmed, Rooster have submitted copy and assets.

Rooster evaluated Brand USA/Telegraph campaign. We asked that there is a competition
element in with data capture. The Telegraph have responded favorably and included value
added elements. Rooster confirmed Thomas Cook as the four operator partner who will sell the
holiday at a net rate and pay for difference between World Traveler and World Traveler Plus
seafts for the prizewinners, along with fransfers to and from the airport to the hotel. The
Sandpearl have offered breakfast each day and a meal for 2 in one of their restaurants.

Brand USA / The Telegraph
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Monthly activity.

Consumer & Trade engagement opportunities.

Activity

Description

Gold Medal Travel

This campaign will inform and educate the agents on the west coast areas of Florida and provide them
with the tools to confidently sell this to their customers. Activity includes a printed guide plus online, social
and E-shot presence across the month of March.

In May, the activity will be supplemented by a Florida FAM trip where 8 agents, a Trade Partnership
Manager and Virgin Host will explore the area, providing extensive social media coverage during the

trip.
Provided copy and images, proofed and signed off campaign.

Status: Report has been received, Rooster evaluating before sending it through.

The Big Feastival

In August, we will be participating in a consumer activation in the UK. We will host a Visit St.
Pete/Clearwater activation stand to engage festival goers and spread the word of the destfination.

We are currently in communication with James Goode from IMG confirming our place at the festival. We
are also communicating with Family Traveller who will be joining us for this opportunity. We're keen to
have a joint activation with another tour operator - Virgin Holidays declined offer, have contacted Visit
Taompa Bay and BAH.

Status: Position in Festival has been confirmed, moving forward with all planning of event. Awaiting to
hear back from Visit Tampa Bay and BAH.
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Brand partnerships and events.

Monthly activity.

Activity

Description

Headmasters

55 Hair Salons based in London and Southeast UK

Aim:

* Raise awareness of VSPC to this target audience through social, instore and
passing footfall in front of their prime positioned shop fronts. Generate
awareness of VSPC as a must visit holiday destination, resulting in more

enquires and bookings both direct and through our trade partners. Grow
VSPC’'S UK consumer dafabase.

Mechanics:
* Email fo Headmasters’ database of 140,000 promoting the holiday comp.

* Promotion through Headmasters' social channels - Facebook, Instagram
and Twitter.

* Media screens in the shop fronts of most of the stores with the opportunity of
a VT playing promoting VSPC and the competition.

* Enfer competition to win a 7-night stay, encourage opt-in to VSPC's UK
consumer database. Those that opted fo receive the newslefter will receive
a special offer from o tour operator partner to encourage bookings.

Status: Campaign ran for the whole month of May, full report to be sent in June.
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Monthly activity.

Newsletters.

Activity Description

Top Family Attractions in St. Pete/Clearwater, Headmasters competition
Consumer daftabase reminder, plus holiday offer through Ocean Holiday. Shared with a database
of 8,462 with an open rate of 14.3% (1,207 people).

Headmasters competition email. Shared with a database of 8,449 with an

Consumer dafabase open rate of 20.8% (1,755 people) - the best open rate we've had in 2022.

Top Family Attractions in St. Pete/Clearwater and Headmasters competition

Trade dafabase reminder. Shared with a database of 200.

Trade database Headmasters Competition email. Shared with a database of 206.
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Monthly coverage.

View the CoverageBook here.

Date Publication Reach (MUU/circ) Headline / link
04.10.22 Telegraph (Online)* 47,200,000 10 reasons why Florida is Britain’s favourite US state
04.10.22 Sunday Telegraph (Print)* 248,288 Discover your own Sunshine State (PDF)
05.19.22 Travel Mole 122,000 Summertime in St. Pete/Clearwater
05.20.22 Travel Mole 122,000 St. Pete/Clearwater for active families
05.31.22 Guildford Living 21,000 A Sunshine State of Mind (PDF)
05.31.22 Newmarket and Ely Living 21,000 A Sunshine State of Mind (PDF)

*Telegraph coverage was missed on April’s report so has been added here.


https://roosterpr.coveragebook.com/b/94e228c438423cd8
https://www.telegraph.co.uk/travel/destinations/north-america/united-states/florida/10-reasons-florida-britains-favourite-us-state/
https://www.travelmole.com/news/summertime-in-st-pete-clearwater/
https://www.travelmole.com/news/st-pete-clearwater-for-active-families/
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Katie Thomson heads on a road trip to discover
the diverse sights and sounds of Florida

10 reasons why Florida is Britain's favourite US state

Beaches, nightlife, culture, wildlife... the Sunshine State remains our number one choice
in America

Coverage highlights.
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Monthly activity.

Media materials and liaison.

Activity Description

Rooster drafted and shared Headmasters partnership release with
London news editors, tfravel editors, travel frade, and marketing

Press release: Headmasters
trade.

oartnership
Status: Complete.

Rooster pitched specific angles of the destination to Reach PLC, Mail
Online, Mirror, Daily Star, iNews, Independent, Travel Weekly, Express,
Sunday Times and various freelancers.

Proactive pitching / media Rooster pitched the VSPC ‘Unwind & Be Kind' initiative to Metro for an
meetings environment initiative round up.

Rooster pitched forward feature content to Travel Weekly & TTG,

Status: Ongoing.

Rooster pitched a strong Ocean Florida holiday offer to media
(referencing the Rum Fish Beach Resort) with the angle of a family
Deals / offers pitching holiday.

Status: Ongoing.
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Monthly activity.

Media and influencer trips.

Activity Description

Rooster continues press trip outreach.
Press trip target list
Status: Ongoing.

Rooster managed all elements of content creator trip in May (3-8),
including:

« Finalising itinerary and liaising with partners

* Hosting trip in destination

Group influencer trip » Liagising with content creators and VSPC post trip regarding
coverage/deliverables/invoicing

Status: Ongoing — Rooster to provide follow-up report and overall
coverage report.

Senior Travel Journalist from The Sun, Sophie Swietochowski travelled
to St. Pete/Clearwater in May (12-16). Rooster finalised all elements of
the itinerary and shared with Sophie ahead of her visit. Follow up is

Press trip: The Sun : :
ongoing regarding her coverage/expenses.

Status: Ongoing — coverage to be published.
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Monthly activity.

Media and influencer trips.

Activity Description

Content creator Teresa Gomez of Brogan Abroad will be travelling to
St. Pete/Clearwaterin June (1-3) as part of partnership with Discover
Crystal River. Rooster managed all elements of the trip, submitting
Influencer trip: Brogan Abroad relevant forms and docs, liaising with partners, finalising itinerary and
liaising with Teresa.

Status: Ongoing — Brogan Abroad to visit june (1-3).

Rooster continued organisation of Nomadic Boys trip to St. Pete Pride.
Flights have been booked and hotel partners have been confirmed.

Influencer frip: Nomadic Boys for ltinerary is in the planning stages.

St. Pete Pride

Status: Ongoing - flights booked, remainder of itinerary to arrange.

Rooster liaised with freelancer Edaein O'Connell regarding possible
Press frip: Metro & Irish Sunday press trip.

Independent
Status: Ongoing - details to be shared with client.

Rooster liaised with Victoria Pollitt from Family Holiday Guide and

Press trip: Pollitt Famnily Express & Star re rescheduling press frip.

Status: Ongoing — deftails to be shared with client.




Rooster. (The Gherkin
Fleet St eaDside

LONDON @

-
e P s © Sky Gar

Please feel free to contact any member of the VSPC team r Thames Sl ©
should you have any queries or concerns regarding this report.
Jayne Brooke, Sales & Marketing Director gﬁg L o

- . OI
Charlotte Wright, Senior Account Manager 4320 The Shard @
Rosie Crass, Account Executive s S ~
Daisy Hutchinson, Marketing Executive

= SOUTHWARK
< <
TeamVSPC@rooster.co.uk Q e
+44 (0)20 3440 8930 g KIPLING ESTA'
www.rooster.co.uk The Ministry
(@RoosterPR 75 S
93
>
ELEPHANT

The Ministry AND CASTLE
79-81 Borough Road o 4175420, Aéo,

London SETIDN


mailto:TeamVSPC@rooster.co.uk
http://www.rooster.co.uk/
https://twitter.com/roosterPR

