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Activity Description 

Bi-weekly planning calls Rooster took part in bi-weekly planning calls.

Monthly report, stock report and Coverage Book
Rooster shared monthly report, stock report, and updated Coverage Book with all VSPC 
coverage. 

Visit USA Members meeting 
Rooster attended, we were introduced to the board, reminded to keep our members profile 
updated. Discussion about IPW and how the sign up from the UK market has been positive. 

Brand USA call Rooster took part in monthly calls to talk through new and current opportunities. 

Visit to BH&P mailing house 
Rooster visited the mailing house to evaluate all the stock. We are currently looking at 
options to move/dispose out of date materials. Report to be sent with recommendations. 

Meeting with Crystal River / Bradenton UK PR 
representation 

Rooster met with Crystal River and Branderton UK PR rep to look into possible joint press 
trip opportunities.

Marketing and PR planning document 
Rooster continues to update and review the document to ensure all opportunities are 
explored, evaluated and actioned. Rooster submitted the proposed 2022/23 plan. 

Tour Operator database 
Continue to record all Tour Operator activity including face to face meetings, calls and 
campaigns on SimpleView. 

IPW Rooster provided a ‘hit’ list of Tour Operators and Journalists for appointment requests

Account management, activity and planning.
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Activity Description 

BA/Visit Florida Status: Campaign ended. Final report sent separately.  Invoice with Brand USA

Bookabed Ireland

Three-way B2B marketing campaign. 2 newsletters promoting 3 Florida destinations 
(Kissimmee/Tampa/VSPC) with a package price ran throughout the months of December and January, 
along with a banner rotating on the websites. 

Provided copy and images, proofed and signed off campaign. 

Status: Campaign completed. Final report sent separately.  

Gold Medal Travel

This campaign will inform and educate the agents on the west coast areas of Florida and provide them 
with the tools to confidently sell this to their customers. Activity includes a printed guide plus online, 
social and E-shot presence across the month of March. 

In May, the activity will be supplemented by a Florida FAM trip where 8 agents, a Trade Partnership 
Manager and Virgin Host will explore the area, providing extensive social media coverage during the trip. 

Provided copy and images, proofed and signed off campaign. 

Status: Live in February/March. 

Trade campaigns and shows.
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Activity Description 

Scandinavian USA Trade Show

B2B event in Copenhagen attracting the whole of Scandinavia travel trade, took place on 7 March. 200 + 
trade attendees, including media. Rooster meet with Key Scandinavian Tour Operators along, details have 
been entered in SimpleView. 

Status: Attended. 

Thomas Cook/Florida Campaign

Andrew Pickering, Head of Partnerships, who was on the Pre-Huddle fam, invited six Florida DMO’s to be 
part of their Florida Campaign in partnership with Visit Florida. The campaign  aimed at both couples and 
families showcasing cuisine, entertainment and beaches, nature and wildlife, and accessibility. The 
campaign will run for 3 months with VSPC having exposure throughout as well as a dedicated 4 week run. 
The campaign will run across social, Thomas Cook’s booking platform and email engagement.

Status: Confirmed participation starting in April. 

Charitable Travel

Melissa Tilling – CEO, has sent through a proposal following our meeting at Florida Huddle. A follow up 
meeting  took place during Unite USA in March . Rooster working on the proposal. 

Status: Preparing the proposal.

Trade campaigns and shows.
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Activity Description 

Visit Florida / Summer Appreciation 
Event & Media Mission

Thursday 12 May. Sailing event for UK Tour Operators  as a thank you for the year. 
Event details & Inclusions of budget $2600. Networking opportunities with Product/decision-makers that 
aren’t assigned to your boat at the dinner the night before and during the lunch the next day. Rooster 
reviewed Mackenzie’s media mission pitch document. 

Status: Confirmed attendance at both media mission and trade event. 

Unite Visit USA London

One day B2B show on 15 March, with key UK buyers. Rooster had meetings with:

Kara Widdows – British Airways Holidays                          Marc James – British Airways
Gregory Jama – Travel Junction                                           Jane Manzoni – Oliver’s Travels
Scott Humble – LastMinute.com                                         Gary McIntyre – TripAbrood
Sally Parker – Selling Travel                                                   Melissa Tilling – Charitable Travel
Emma Lenanton – VeryChic                                                  Stam Tzafos – THG Holidays
Carla McLellan – Travel Counsellors                                    Louise Lupton – Saville Row Travel

Status: Follow up completed, evaluating proposals. 

Brand USA / The Telegraph 

Rooster continued to evaluate The Telegraph campaign. We asked that there is a competition element in 
with data capture. The Telegraph have responded favorably and included value added elements.  Rooster 
seeking a Tour Operator party, has approached British Airways Holiday and Thomas Cook. 

Status: Waiting to hear back from BAH and Thomas Cook.

Consumer & Trade engagement opportunities.
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Activity Description 

Headmasters
55 Hair Salons based in London and Southeast UK

Aim:

• Raise awareness of VSPC to this target audience through social, instore and passing 
footfall in front of their prime positioned shop fronts. Generate awareness of VSPC 
as a must visit holiday destination, resulting in more enquires and bookings both 
direct and through our trade partners. Grow VSPC’S UK consumer database.

Mechanics:

• Email to Headmasters’ database of 140,000 promoting the holiday comp.

• Promotion through Headmasters’ social channels – Facebook, Instagram and Twitter. 

• Media screens in the shop fronts of most of the stores with the opportunity of a VT 
playing promoting VSPC and the competition. 

• Enter competition to win a 7-night stay, encourage opt-in to  VSPC’s UK consumer 
database. Those that opted to receive the newsletter will receive a special offer from 
a tour operator partner to encourage bookings. 

Status: Ongoing correspondence preparing for 1 May launch. BAH has confirmed that 
they will sell the cost of the holiday at a net rate also looking at value added options. 

Brand partnerships and events.

Monthly activity.



Activity Description 

Consumer database 
Florida’s best sporting events of 2022, plus holiday offer through British Airways 
Holidays. Shared with a database of 8,553 with an open rate of 13.6% (1,161 people).

Trade database Florida’s best sporting events of 2022, shared with a database of 262.

Newsletters.
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Monthly coverage.
View the CoverageBook here. 

Date Publication Reach (MUU/circ) Headline / link 

02.08.22 The Travel Daily 1,570
Five reasons to add St. Pete/Clearwater to your US travel plans in 

2022

02.08.22 Travelbiz Ireland 6,000 Travelbiz USA Trade Partner Profile

03.07.22 TTG 17,000 Five Florida Updates 

03.24.22 Bristol Living 21,000 A Sunshine State of Mind 

03.24.22 Mendip Living 21,000 A Sunshine State of Mind 

03.24.22 South Hams Lifestyle  21,000 A Sunshine State of Mind 

03.24.22
Taunton & South Somerset 

Living 
21,000 A Sunshine State of Mind 

03.24.22
Wokingham & Bracknell 

Lifestyle 
21,000 A Sunshine State of Mind 

https://roosterpr.coveragebook.com/b/94e228c438423cd8
https://www.thetraveldaily.co.uk/article/2022/01/20/five-reasons-add-st-peteclearwater-your-us-travel-plans-2022
http://travelbiz.ie/newsstory/Travelbiz_USA_Trade_Partner_Profile
https://www.yumpu.com/en/document/read/66565217/bristol-living-apr-may-2022
https://www.yumpu.com/en/document/read/66558965/mendip-living-apr-may-2022
https://www.yumpu.com/en/document/read/66564990/south-hams-lifestyle-apr-may-2022
https://www.yumpu.com/en/document/read/66565043/taunton-and-south-somerset-living-apr-may-2022
https://www.yumpu.com/en/document/read/66584253/wokingham-and-bracknell-lifestyle-apr-may-2022


Coverage highlights.



Activity Description 

Press release: Maximizing your time 
in St. Pete/Clearwater

Rooster drafted release for approval, to be distributed to lifestyle, and trade 
media (300+ contacts).  

Status: Distributed to media, outreach continues to key contacts who have 
visited SPC over the years. 

Proactive pitching / media meetings 

Rooster pitched specific angles of the destination to The Sun, The Telegraph, 
Cruise International, Eat Cook Explore,  About Time, Mail on Sunday, and 
several travel freelancers. 

Status: Ongoing. 

Forward feature pitching 
Rooster pitched the destination for travel trade forward feature 
opportunities. 

National Geographic Magazine 
advertorial & editorial 

Analysed ROI and feedback on opportunity that had been presented.

Status: Ongoing. 

Media materials and liaison.
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Activity Description 

Press trip target list 
Rooster continues press trip outreach. 

Status: Ongoing. 

Group influencer trip 

Rooster finalised trip dates and liaised with influencers regarding trip. Hotels 
have been booked. 

Status: Ongoing – Rooster to confirm attendees and flights to be booked in 
April. 

Press trip: The Sun 

Senior Travel Journalist from The Sun, Sophie Swietochowski will be travelling 
to St. Pete/Clearwater in May (12-16). Flights, car hire and hotels have been 
booked. 

Rooster began partner outreach and development of itinerary. 

Status: Ongoing – itinerary to be finalised and shared. 

Press trip: Brogan Abroad 

Rooster liaised with Crystal River representation to secure joint trip to both 
destinations for travel blogger Brogan Abroad ahead of IPW. 

Status: Ongoing – to be shared with client for review. 

Monthly activity.

Media and influencer trips.



Activity Description 

Press trip: Pollitt Family 

Rooster liaised with Victoria Pollitt from Family Holiday Guide and Express & 
Star re rescheduling press trip. 

Status: Ongoing – details to be shared with client. 

Press trip: St. Pete Pride 

Rooster liaised with client on possible media and bloggers to cover St. Pete 
Pride 20th Anniversary celebrations.  

Status: Ongoing – negotiations with Nomadic Boys continuing. 

Manchester Pride winner 

Rooster liaised with winner and Virgin Atlantic to arrange stay, sent hotel 
voucher to winner to address in Norfolk. 

Status: Complete. 

Monthly activity.

Media and influencer trips.



Please feel free to contact any member of the VSPC team should you 
have any queries or concerns regarding this report.

Jayne Brooke, Sales & Marketing Director

Charlotte Wright, Senior Account Manager

Rosie Crass, Account Executive

Daisy Hutchinson, Marketing Executive

TeamVSPC@rooster.co.uk

+44 (0)20 3440 8930

www.rooster.co.uk

@RoosterPR

The Ministry

79-81 Borough Road

London SE11DN

mailto:TeamVSPC@rooster.co.uk
http://www.rooster.co.uk/
https://twitter.com/roosterPR

