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OVERVIEW
Strategy & Approach



Primary Objectives



Tactics



Geographic Targeting

DRIVE:
Florida, excluding Tampa/St. Pete

FLY:
States east of the Mississippi, Texas 
and Ontario, Canada

Heavier presence in Digital + 
Traditional Markets:
Atlanta, Cincinnati, Indianapolis, 
Nashville, Chicago, Minneapolis, 
Detroit



Audience Targeting

Leaning into Behavioral Targeting: Travel Enthusiasts with Intent

● Core offerings: Beach, Family, Outdoors, Arts, Food & Craft Beer

● Interest in Sustainable Travel

● Continued focus on Diversity & Inclusion: Black travelers, Latinx travelers, 
Accessibility, LGBTQ+

● Growing Market Share: Effectively compete with Myrtle Beach, Sarasota, 
Naples, Panhandle, Space Coast / Daytona, Gulf Shores, Hilton Head



Media Mix



Media Buys



ALWAYS ON
Search Engine Marketing: SEM + YouTube

Social: Facebook + Instagram
Programmatic: Display + Video

Proven Performers: Expedia, Atlas Obscura, Nativo



NEW ALWAYS ON
Ad+Genuity: InFeed Video
High-impact video “politely” 
appears to users as they 
scroll through content

Custom skin and/or end 
card for additional branding



NEW ALWAYS ON
Nativo Stories and Canvas
High-impact video “politely” 
appears to users as they 
scroll through content

Custom skin and/or end 
card for additional branding

Stories

Canvas



WINTER PROGRAMS

Social: TikTok + Pinterest

CTV/OTT: Ad+Genuity + Hulu

Programmatic: Weather Triggered + Rich Media

Custom Programs: Tripscout, TripAdvisor, Axios + Hopper



NEW Pinterest
It’s where travel inspiration and 
personal discovery is happening 

Keyword and travel-related content 
targeting

Creative options include Images, 
Videos and Ideas



NEWWeather-Triggered
Rub it in when it’s cold and 
snowing

Runs on Accuweather and 
Weather.com

Custom messaging - sunshine 
and warmth



NEW PadSquad
Full-screen mobile “politely” 
reveals within story feed

Fun, cool, interactive options

Self-contained, rich storytelling 
without any further clicks



NEW Tripscout
Top travel-planning app with 
extensive influencer network

Robust offerings with 8MM 
guaranteed impressions



NEW Hopper
Big growth, big deals, and 
everyone likes a deal

Homescreen, push notifications 
and Destination microsite with 
Video Loop



Summary and 
Budget



Overview



Budget & Breakdowns

$4,250,000 total net media



Q&A


