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Sentiment that now is a good time to spend on travel:
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Factors Impeding Travel:



L O D G I N G  D A T A



S t o r y l i n e
• TDT collections slightly lower in January, by 

about $100,000
• Occupancy in January was below last year, but 

ADR was slightly higher. Occupancy was 
higher than in January 2022. 

• Gulf and Atlantic Florida beach destinations all 
under performed relative to last year.

• Vacation rental ADR continues to grow, but 
occupancy does not keep up.

• Hotel pipeline shows plans for more than 2,400 
new rooms by 2026.



M o n t h l y  T D T  C o l l e c t i o n s
Local Option Share

Miscellaneous/Other

Clearwater/Clearwater Beach

St Petersburg

St Pete Beach/Tierra Verde

Treasure Island

Oldsmar/Safety Harbor

Madeira Beach

Palm Harbor
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C o m p e t i t i v e  M a r k e t s  –  H o t e l  P e r f o r m a n c e
J a n u a r y  2 0 2 4
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ADR Adjusted Owner + Paid Occupancy Adjusted RevPAR

Year ADR Adjusted Owner + Paid Occupancy Adjusted RevPAR
2019 141 62 80
2020 155 62.6 90
2021 165 58.4 87
2022 193 76.4 139
2023 208 71.6 137
2024 212 60.5 114

V A C A T I O N  R E N T A L  P E R F O R M A N C E

January Guest Origin 2024



HOTEL PIPELINE

0

200

400

600

800

1000

1200

1400

1600

2024 2025 2026 2027 2028 2029 2030

New Expected Rooms | CoStar

Clearwater St. Petersburg St. Pete Beach Dunedin Tarpon Springs Largo Safety Harbor Madiera Beach

Year Rooms Expected
2024 317
2025 654
2026 1483
2027 730
2028 201
2029 122
2030 107

TOTAL: 3614 Rooms



F O R E C A S T S  +  
O U T L O O K  D A T A



S t o r y l i n e
• Estimates indicate that:

• ADR appears to remain steady, going back and 
forth with 2023 figures.

• Occupancy gap between 2023 and 2024 will 
begin to shrink and get back to level by August.

• Forecast is in line with current data suggesting 
that the domestic market is softening and costs 
to travel appear to be prohibitive.



Q u a r t e r l y  S T R  F o r e c a s t
Occupancy

Average Daily Rate

Revenue Per Avail. Room



K e y  D a t a  O u t l o o k
Occupancy

Average Daily Rate



V I S I T O R  
D A T A
Demographics  and 
Spending Habits



C a l e n d a r  Y e a r  
2 0 2 3  V i s i t o r  

D a t a
( I n M a r k e t S u r v e y  D a t a :  

F u t u r e  P a r t n e r s )



S t o r y l i n e
• St. Pete/Clearwater had more slightly visitors 

in 2023, but slightly lower economic figures.
• Visitors less often reported staying overnight 

in 2023 and were likely to stay fewer nights
• More identified as ”Baby Boomer” and 

reported a lower income.
• Attractions, friends + family and the 

weather are key interests from this 
demographic



K e y  F i g u r e s
• 15.8 million visitors in 2023
• $6.6 billion direct visitor spending
• $10.8 billion total economic impact
• $419 million tax revenues to Pinellas County
• 6.5 million room nights



C Y  2 0 2 3  V i s i t o r  Profile - Overall



C Y 2 0 2 3  V i s i t o r  Profile – Generation – Millennial (1981-96)



C Y  2 0 2 3  V i s i t o r  Profile - Generation – Gen X (1965-1980)



C Y  2 0 2 3  V i s i t o r  Profile - Generation – Baby Boomers (1946-64)



J a n u a r y  2 0 2 4
V i s i t o r  D a t a



S t o r y l i n e
• January 2024 mobile device data shows 

slightly more visitors 65 and older. 
• Florida was the top origin market, but more 

than 53.7% visited from 500+ miles away
• 66% of visitors appear have a HHI $100K or 

lower, but those with a HHI $100-150K spent 
more in in-market credit card spending than 
any income range.

• About 80% of in-market spend from visitors 
were 50 or older.

• Airport volume continues to grow.



M O B I L E  V I S I T O R  E S T I M A T E S
J A N U A R Y  2 0 2 4  –  D E V I C E  C O U N T :  2 6 5 , 6 3 9



V I S I T O R  C R E D I T  C A R D  S P E N D I N G  
S U M M A R Y

J A N U A R Y  2 0 2 4



T P A  A n d  P I E  V o l u m e  



T H A N K  Y O U !




