










6



7



8





Point of Origin

Country of Origin State of Origin MSA of Origin

Base: 2023 - September 401 responses.



Lodging Type / Daily Spending in Market

Lodging Type Daily Spending

19.2%

3.8%

6.6%

7.6%

62.7%

0% 10% 20% 30% 40% 50% 60% 70%

Hotel, resort or motel in SPC

Home share rental in the SPC

Condo/vacation home in the SPC

Private residence in SPC

Day trip

Mean Travel Party 

Spending = $ 254.62

Mean Spending Per 

Person = $ 143.70

Avg # of People Covered by 

Spending = 1.77

Base: 2023 - September 401 responses.



Days & Nights in St. Pete/Clearwater

Days in Market Nights in Market

Base: 2023 - September 401 responses.

3.0

3.2

1.9

2.1



Primary Reason for Visit / Other Destinations Visited

Primary Reason for Visit Other Destinations Visited on SPC Trip

Base: 2023 - September 401 responses.



Method of Arrival / Method of Departure

Method of Arrival Method of Departure

Base: 2023 - September 401 responses.



Arrival Airport / Airline Used

Airport of Arrival Airline Used by Airport of Arrival

Base: 2023 - September 401 responses.



Rental Vehicle Pick-Up City / Transportation Used In-Market

Rental Vehicle Pick-Up City Transportation Used In-Market

Base: 2023 - September 401 responses.



Travel Party Composition / Travel Party Size

Travel Party Composition Travel Party Size

Base: 2023 - September 401 responses.

2.4

9.4



Important Factors to Destination Decision / Trip Activities

Important to Decision to Visit Trip Activities

Base: 2023 - September 401 responses.



First-Time Visit to Florida / Previous Visitation to St. Pete/Clearwater

First Time Visitors to Florida Previous Visitation to the St. Pete/Clearwater Area

Mean # of Past

Trips = 8.2

Base: 2023 - September 401 responses.



Attractions Visited / Communities Visited

Attractions Visited Communities Visited

Base: 2023 - September 401 responses.



Most Liked Aspect / Feelings in St. Pete-Clearwater

Most Liked Aspects of SPC (Unaided) Feelings in SPC Area (Unaided)

Base: 2023 - September 401 responses.



Attractions or Services that Would Enhance the Destination Experience

Additional Attractions or Services (Unaided)

Base: 2023 - September 401 responses.



When Decision to Visit was Made / Travel Planning Resources Used

Average Time Between Decision to Visit and Arrival Resources Used before Arrival and While In Market

48.3 Days in 

Advance

Base: 2023 - September 401 responses.



Experience Satisfaction / Earned & Paid Media Recall

Overall Satisfaction Media Recall

Base: 2023 - September 401 responses.



Likelihood to Recommend / Likelihood to Return

Likelihood to Recommend Likelihood to Return

Base: 2023 - September 401 responses.



Demographics

Base: 2023 - September 401 responses.



Generation

Respondent Generation

Base: 2023 - September 401 responses.
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