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G e o g r a p h i c  M a r k e t s
Developmental

1) Chicago
2) Atlanta
3) Indianapolis
4) Minneapolis
5) Detroit

Maintenance
1) Orlando
2) Jacksonville
3) Tampa-St. Pete
4) Nashville
5) Cincinnati

Top Tier
1) New York City

New market
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Print 
Promotions/Activations
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Promotions/Activations
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Beach

More to Explore
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• Captive audience

• Average charging time is 30 
minutes.

• :08 second spot on rotation

• Multi-media approach aligning with 
cable, radio, digital billboards and 
Gas Station TV

• 179 Index: EV Ownership

D i g i t a l  E V  C h a r g i n g  S t a t i o n s
D e v e l o p m e n t a l  M a r k e t s

Source: Fall 2021 Doublebase GfK MRI



• Targeted to align with cable households

• Captive audience

• Multi-media approach aligning with 
cable, radio and digital billboards

• 30-second spot

G a s  S t a t i o n  T V
D e v e l o p m e n t a l  M a r k e t s



• Captive audience – 30-second spot inserted in last 
break prior to start of movie previews

• Lobby displays included as value-add bonus 

• 4-week period over holiday break in northern 
developmental markets

• Targeted to align with cable household’s

• 121 Index: Movie Goers

• U.S. box office is averaging 95% of pre-COVID 
attendance numbers and is expected to exceed those 
numbers in 2023

M o v i e  T h e a t e r s
D e v e l o p m e n t a l  M a r k e t s  ( e x c l u d i n g  A t l a n t a )

Source: Fall 2021 Doublebase GfK MRI , Comscore, Rentrak 2019, 2022 Box Office Data 





P R I N T  M E D I A













S P O R T S  
M A R K E T I N G  A N D  

I N F L U E N C E R S





T h e  M a t c h  7 . 0
• On Saturday, Dec. 10, Pelican Golf Club in Belleair hosted 

the seventh edition of Capital One’s The Match.

• The seventh iteration of “The Match” drew 1.38 million 
viewers across TNT, TBS, truTV and HLN on Saturday 
night, as Tiger Woods and Rory McIlroy took on Jordan 
Spieth and Justin Thomas. 

• As part of its event partnership, VSPC ran our “Let’s 
Shine” commercial during the highly viewed national 
event broadcast.

• Additionally, we collaborated with golfer Carolina 
Romero – one of Golf Digest’s 50 best golf-fitness 
trainers in America – as part of our “Like a Local” 
influencer content series. Carolina documented her stay 
showcasing St. Pete/Clearwater as a premier golf 
destination and helped launch the “Like a Local” Outdoor 
Adventurer trip sweepstakes on her social accounts.





C a r o l i n a  R o m e r o  
@ t h e f i t g o l f e r

• Carolina is a fitness lover, former NCAA 
division I golfer turned TPI certified golf fitness 
coach and golf social media content creator. 
• Golf Digest recently named Carolina one of the 
50 best golf-fitness trainers in America for 2022-
2023.
• Past partnerships: LPGA Tour, The Honda 
Classic, Top Golf, Body Armor

• Instagram: 120,653 followers + 2.3% 
engagement rate (average is 1.5% so this is above 
average!)
• YouTube:  12,200 subscribers
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T H A N K  Y O U !
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