2023
MEETINGS &
CONVENTIONS
MEDIA PLAN



Continue
Down our Path

Continue to drive national awareness/soften the
sale for our reps

Where possible, focus on key geographies
heavily saturated with association planners (DC,
Chicago)

Feed the funnel/look for lead gen opportunities

Create opportunities to continue the
conversation/Grow our database

Reach influencers as well as planners

Target our key audiences:
* Incentive
e Corporate
 Association

Provide continued messaging year round




2022 Recap

Northstar
* Maximized relationship with key leader in the industry
» Incentive Magazine print ads
»  Webinar sponsorship
* Lead generation
* Emails

Cvent
+ 3-Diamond participation
FSAE

* Source Magazine print ads
* Emails

Chicagoland
» Forum Magazine print ads
* Emalils
* Web banners

Geo-targeted IMEX America Las Vegas
» Followed for 30 days

Offered co-op for partners
» E-Newsletters




Plan a meeting in St Pete/Clearwater and
treat attend o a little more sunshine,

and a lit the less convention. With beautiful

outdoor venues and the stunning 5t. Pete

Pier, there's no shortage of plas
down to bugin

is done, America’s Best Beac
restaurants, and thrilling museu
Let's shine—get to work at

MectStPeteClearwater.com

ST.PETE
CLEARWATER
FLORIDA
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B you would ke to view this message as @ wabpage. please glick here
Flease do not respond 1o this email. For general questions, please email helpdesk@ntmile com,
To unsubscribe. please use the link provided st the end of the amail

Meeting Hotels Planning Resources Submit RFP
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St. Pete/Clearwater is the perfect accessible destination for your next meeting.
With two convenient airports, Tampa International Airport and St. Pete-
Clearwater International Airport, it's a breeze for attendees to fly in and then
check in to one of our beautiful meeting hotels

Teams can meet and greet at unique event spaces and soak up the sun with
over 35 miles of coastline with sugar-white sand and emerald green waters
Get here easily and then get down to business. Just click here for more
information or to submit an RFP

Motization in challenging times

ST.PETE
CLEARWATER
FLORIDA

Webcast: Database Enrichment Program

March & September 2023 ._ 300,000 Impressions / 350-500 Leads
50K in M&C Magazine + 25K Trade Show

Northstar Travel Group
100 Lighting Way
Saecevous NJ 07004

Dedicated VSPC eNewsletters

(9) Deployments
15,000 opt-in subscribers (average)
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Discover Quiz Program —

“Discover St Pete-Clearwater”

= Customized month-long quiz lives in brand-safe

environment on Northstar Travel Group sites
= 200-300 direct sales leads to VSPC

= Month of July 2023
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. , 1,000 FSAE members
Nov ‘22 — Sept'23

(6) Deployments
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FLORIDA SOCIETY OF ASSOCIATION EXECUTIVES, INC.

Destination Update Email
= Highlight the Destination
= (3) listings, image, copy and link to VSPC site
» February ‘23 and August ‘23

= 1,000 opt-in FSAE subscribers
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FSAE Destinations Update

Check in to the
Welcoming Every Florida Keys
Florida Association

Under the Sun

Welcoming Every Florida Association Under the Sun

Phase one of the Greater Fort
LavderdaleBroward County
Conwvention Cenbter 4Xpansin S rw
complele, boasting a 350,000-squwane-
oot exchabit hall, Water Taxi sccass and
rrch e

Our uneivalad location has everything o
guarantes strong meebng afandance
ncluding

w  Ar ansy dineg Sor Flodda rocssadents and tha Comasantion cenbar is withan
marnses of FLL and 3 500 hoted roems.

w  IndEpineng ouUISOON NeDACTEING WEmEs, oM Sownildw dering and
nightiifa to golden beaches

« Abundance of meetng space

« Greal sumimsr Bhobal rales

Check in to the Florida Keys

Wank 1o maed and play? The Fslamormda
Resort Collection offers. tha best of bolth
workds in the heart of kslamorada. The
Collachon has wnvesked plans fo expand
theair wabersports, maiang tha Sour resoats
@ wislersports destination in Tha Flonda

Keys. In collaboraton with Spray
Wadpserwets the now ssabaronod
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Aanuary 10, 2022

Forum Focus Begins January 24

We are excited 10 announce beginnng January 24, we'ne roling oul @ new name, look, and
schedula for our newsletler Forum Focus will distribule every other weeak to allow a more
strategic focus on cutting-edge ndustry content and news you need to succeed

Issue Highlights:
= Mow Association Forum Presidont & CEQ Announced
«  How o Choose the Right Event App
« SmanTech Conlerence Call for Proposals Close This Week

»  Final Call for Emerging Leaders
« Nominate Extracrdinary Professsonals

«  Event Calondas
@
wree

The rays of the

professiona

New F and CEQ Ar d

W : The Board af Diectors for Association Forum
S proud Ko announc Anesha C. Moore, CAE,
o
022

How Assoclation Executives Are
Prepping for the New Year

Local association leaders weighed n about
thear plans, hopes and more for 2022

How to Choose the Right Event App

1 As with most lechnology for associations,

d  event apps repeesent a challenge and an
’ BN opportunity 1o expand senvices and value o
POl members and sponsors.

Read Article

B-weekly enewsletter
2x month banners
4,000 opt-ins

ASSOCIATION

FORUM

Banner retargeting
March, July and Sept 2023
200K impressions

December - Annual
10,000 Chicagoland Association members
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Digital Media

Lead Generation Programs

= Dedicated VSPC branded email
= April 23

= Banner in monthly eNewsletter
= Jan ‘23, May ‘23, Jul 23

= ConventionSouth.com banners
= 728 X 90 300 X 250
= Apr ‘23, Jun ‘23, Sept ‘23

(4) issues
Dec ‘22, Feb ‘23, Mar ‘23, Aug ’23
18,000 meeting planners




FY23 M&C Media Plan
meghings

Digital Media

Lead Generation Programs

» Dedicated VSPC branding email
= Mar ‘23, Jun ‘23, Jul '23

= Retargeting Blitz

= Adson Meeetinl%sToday.com and extends
through network of partners

= Feb ‘23 — Sept 23
= Regional Co-Sponsored Webcast

= Leads of attendees provided

(4) issues = Nov ‘22
Nov/Dec ‘22, Jan/Feb ‘23, Apr ‘23, May ’23 = 300 — 500 leads
69,375 nationally
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