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C o n t i n u e  
D o w n  o u r  P a t h

• Continue to drive national awareness/soften the 
sale for our reps

• Where possible, focus on key geographies 
heavily saturated with association planners (DC, 
Chicago)

• Feed the funnel/look for lead gen opportunities

• Create opportunities to continue the 
conversation/Grow our database

• Reach influencers as well as planners
• Target our key audiences:

• Incentive
• Corporate
• Association

• Provide continued messaging year round



2 0 2 2  R e c a p
• Northstar

• Maximized relationship with key leader in the industry
• Incentive Magazine print ads
• Webinar sponsorship
• Lead generation
• Emails

• Cvent
• 3-Diamond participation

• FSAE
• Source Magazine print ads
• Emails

• Chicagoland
• Forum Magazine print ads
• Emails
• Web banners

• Geo-targeted IMEX America Las Vegas
• Followed for 30 days

• Offered co-op for partners
• E-Newsletters
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March & September 2023
50K in M&C Magazine + 25K Trade Show

Webcast: Database Enrichment Program
300,000 Impressions / 350-500 Leads

Dedicated VSPC eNewsletters
(9) Deployments

15,000 opt-in subscribers (average)
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Discover Quiz Program –

“Discover St Pete-Clearwater”
 Customized month-long quiz lives in brand-safe 

environment on Northstar Travel Group sites

 200-300 direct sales leads to VSPC

 Month of July 2023
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Nov ‘22 – Sept’23
(6) Issues

1,000 FSAE members
Nov ‘22 – Sept’23

(6) Deployments
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Destination Update Email

 Highlight the Destination

 (3) listings, image, copy and link to VSPC site

 February ‘23 and August ‘23

 1,000 opt-in FSAE subscribers
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December - Annual
10,000 Chicagoland Association members

B-weekly enewsletter
2x month banners

4,000 opt-ins 

Banner retargeting
March, July and Sept 2023

200K impressions
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(4) issues
Dec ‘22, Feb ‘23, Mar ‘23, Aug ’23

18,000 meeting planners

 Dedicated VSPC branded email 
 April ‘23

 Banner in monthly eNewsletter
 Jan ‘23, May ‘23, Jul ’23

 ConventionSouth.com banners
 728 x 90    300 x 250
 Apr ‘23, Jun ‘23, Sept ‘23

Digital Media 
Lead Generation Programs
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(4) issues
Nov/Dec ‘22, Jan/Feb ‘23, Apr ‘23, May ’23

69,375 nationally

 Dedicated VSPC branding email
 Mar ‘23, Jun ‘23, Jul ’23

 Retargeting Blitz
 Ads on MeeetingsToday.com and extends 

through network of partners
 Feb ‘23 – Sept ’23

 Regional Co-Sponsored Webcast
 Leads of attendees provided
 Nov ‘22
 300 – 500 leads

Digital Media 
Lead Generation Programs
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