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Brief overview – our data measurement



Adara Campaign Expenditure Report

● Note: report will only capture transactions that are billed within the specified travel period and at 
the named destination, this analysis may not fully represent the value of a single traveler.



Adara Campaign Expenditure Report

● Note: report will only capture transactions that are billed within the specified travel period and at 
the named destination, this analysis may not fully represent the value of a single traveler.



Expenditure Report – Top Results

● Full Report available on TDC Meeting Page



Top Restaurants

● Notably, local restaurants almost entirely made up the top restaurant list.



Adara Campaign Expenditure Report – top results

● While Orlando had the most visitors and the most transactions, Chicago, New York and 
surprisingly, Cincinnati was among had the highest spend per household for top markets.



Live Campaigns



Nativo Canvas Quiz

High-impact, immersive 
Choose Your St. 
Pete/Clearwater Vacation 
quiz.

● Demo link

https://demo.ntv.io/usnews.com/sponsoredcontent.html?prx_t=kMYBAAAAAA30MLA&prx_ro=s&ntv_acpl=738271&ntv_acsc=0&ntv_ot=0&ntv_eg=1*101;&ntv_ui=54848091-f064-4dce-a124-26f32fcea68c&ntv_ht=buvrYwA&ntv_ccpvw=ygUCAMlgGAKlsFAZvYCA30MLA


Nativo Canvas Quiz



PadSquad - Lookbook

Full-screen mobile ad 
units politely reveal to 
users in-feed.

● Lookbook Demo 
link

https://padsquad.adtag.org/ad-preview/


PadSquad - Press & Hold

Full-screen mobile ad 
units politely reveal to 
users in-feed.

● Press & Hold 
Demo link

https://padsquad.adtag.org/ad-preview/


Axios

Reach engaged users in key 
markets directly in their inbox 
with a brand mention at the top 
of Axios newsletters and 2 
short-form native ”Smart Posts” 
embedded within the content.

● Week-long sponsorships 
in Chicago, Atlanta, 
Nashville, and Columbus 
OH

● ”Spring Things To Do” City 
Guide sponsorship in 
Tampa Bay



Undertone Bottom Adhesion Unit

Expandable banner 
anchored to the bottom 
of a user’s browser that 
expands to full screen 
upon interaction.

● Demo link

https://admin.sparkflow.net/d/?d=eyJ0eXAiOiJKV1QiLCJhbGciOiJIUzI1NiJ9.eyJpZCI6Ijk3OTM5IiwiZm9ybWF0IjoiMjMwIn0.lxffzVQgAi9GcGfbgw_v5Oaqs7ZVtOcXzLaUcxW7Qro&nodevices=1&zoom=1&device=Full-screen


Atlas Obscura

Custom program 
reaching Atlas 
Obsucra’s highly 
engaged audience with 
a custom pin drop 
video and rich media 
carousel.

● Custom Carousel 
Demo link

https://demo.vmg.nyc/atlasobscura/l/stpete/simple/2022_10_24_v1/index.html


Atlas Obscura

● Pindrop Video link

Sunken Gardens
ST. PETERSBURG

https://vimeo.com/780827882/d47d8ac692


Hopper

Reach young travel 
consumers on the 
fastest growing travel 
app in the US with Deal 
Tile, Push Notifications 
and custom mobile 
Destination Microsite.

● Demo link

https://drive.google.com/file/d/1k_LLKEmHA06BTtmRkcN-yBT5IXqnPBCr/view


Future Direction: Data + Content



Data

● Google Analytics and pixel-tracking are 
losing the battle. 
○ Data consortiums are new, but quickly 

becoming a useful tool.



Content

● Content production grows organic traffic
○ Site performance is grew YoY by nearly 

doubling the number of no. 1 search result 
keywords.

● Content plan is driven by SEO
recommendations, regular improvement of 
existing content, and visitor education. 



Thank You!
● Questions?

○ Eddie@visitspc.com


